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Ottogi Corporation made Korean history in 1969 when it became the first company in the 
country to produce curry products. In the years that followed, Ottogi introduced Korean-
made soup, ketchup, and mayonnaise – each another first for the country. Today, the 
company is beloved by customers for its wide range of food products, including those 
same spices and condiments, as well as noodles, meats, and frozen and ready-to-eat 
meals.

Ottogi made a name for itself through innovation. However, the company struggled with 
legacy software and a complicated digital architecture that prevented insightful data 
analysis. To accelerate data-driven innovation, Ottogi knew it needed to update its 
enterprise technology and empower more employees with access to intelligent analytics.

How Does Faster Access to Data-
Driven Insights Help Uphold a 
Reputation for Innovation? 



Before: Challenges and Opportunities
• Establish a sustainable analytical process to accelerate data-driven innovation
• Meet demand for more-accurate and segmented analysis to create a competitive edge
• Eliminate manual work in Microsoft Excel that disrupts analysis and decreases employee productivity

Why SAP
• SAP® Business Technology Platform to provide a foundation for integrated intelligent technologies, 

including the SAP HANA® Cloud database and the SAP Analytics Cloud solution
• Ability to analyze patterns in market share, enabling the company to develop more-segmented, 

differentiated marketing strategies
• Machine learning models to improve the accuracy of market share predictions
• Intuitive dashboards to monitor and share data in real time
• Capabilities that empower nontechnical business personnel to run analyses on SAP Business 

Technology Platform

After: Value-Driven Results
• Shortened prediction cycle from monthly to weekly and replaced full-day manual work with just a few clicks
• Improved forecasting accuracy, optimized the forecasting cycle, and gained the ability to generate 

five weeks of predictions
• Shifted toward a strategic approach based on granular insight
• Provided more employees and user groups with access to information on market share
• Leveraged an architecture blueprint that can be applied to other analytics use cases

Gaining Important Insights About Market Share with 
SAP® Analytics Cloud and SAP HANA® Cloud

“We needed analytics that could help put Ottogi 
ahead of the competition. SAP Analytics Cloud and 
SAP HANA Cloud empower our employees to 
make better, data-driven decisions based on 
intelligent predictions.”
Chang-Kyu Lee, Lead of Corporate Strategy Analytics Team, 
Ottogi Corporation

5 weeks
Of predictions generated 
with each forecasting cycle

Fewer
Clicks to retrieve business 
insights and generate 
analytics
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Ottogi Corporation
Anyang, South Korea
www.ottogi.co.kr/eng

Industry
Consumer 
products

Employees
3,045

Revenue
₩2 trillion 
(US$1.7 billion)

Products and Services
Curry powders, spices, 
condiments, noodles, tea, 
and other food products

Featured Solutions 
SAP Business Technology 
Platform, SAP HANA Cloud, 
and SAP Analytics Cloud

http://www.ottogi.co.kr/eng/


Follow us

www.sap.com/contactsap
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No part of this publication may be reproduced or transmitted in any form or for any purpose without the express permission of 
SAP SE or an SAP affiliate company.

The information contained herein may be changed without prior notice. Some software products marketed by SAP SE and its 
distributors contain proprietary software components of other software vendors. National product specifications may vary.

These materials are provided by SAP SE or an SAP affiliate company for informational purposes only, without representation or 
warranty of any kind, and SAP or its affiliated companies shall not be liable for errors or omissions with respect to the materials. 
The only warranties for SAP or SAP affiliate company products and services are those that are set forth in the express warranty 
statements accompanying such products and services, if any. Nothing herein should be construed as constituting an additional 
warranty. 

In particular, SAP SE or its affiliated companies have no obligation to pursue any course of business outlined in this document or 
any related presentation, or to develop or release any functionality mentioned therein. This document, or any related presentation, 
and SAP SE’s or its affiliated companies’ strategy and possible future developments, products, and/or platforms, directions, and 
functionality are all subject to change and may be changed by SAP SE or its affiliated companies at any time for any reason 
without notice. The information in this document is not a commitment, promise, or legal obligation to deliver any material, code, or 
functionality. All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ 
materially from expectations. Readers are cautioned not to place undue reliance on these forward-looking statements, and they 
should not be relied upon in making purchasing decisions.

SAP and other SAP products and services mentioned herein as well as their respective logos are trademarks or registered 
trademarks of SAP SE (or an SAP affiliate company) in Germany and other countries. All other product and service names 
mentioned are the trademarks of their respective companies. 

See www.sap.com/trademark for additional trademark information and notices.
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